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KEY MARKETING INITIATIVES, SUPPORTING BUSINESS 
DEVELOPMENT

SMALL BUSINESS cENTRE
Branding
Consistent branding of the Small Business Centre is integral to reaching 
those thinking about starting a small business, small businesses in the 
midst of expansion, and to promote events and seminars focused on youth 
entrepreneurship and important topics for small business. A 12-month integrated 
advertising campaign in print, online and the development of testimonial type ads 
communicated that the Small Business Centre is the go-to place for professional 
advice and support. 

Summer Company Program
A marketing and advertising campaign was developed to attract more post-
secondary students to participate in the Summer Company Program. A number 
of communication strategies were used successfully and increased the number 
of post-secondary students applying and participating in the Summer Company 
Program. The University of Windsor student app was used as a communication 
vehicle reaching over 7,000 students; a 12-week television campaign ran on 
Cogeco Cable with in-kind value of $25,000; and a print advertising campaign ran 
in regional newspapers and online.

Small Business Month – October 2013
In support of Small Business Month and to encourage citizens to support 
small businesses in our region, a print and online advertising campaign was 
introduced and was leveraged with a media relations plan. As a result, a number 
of earned media interviews took place that heightened the services of the Small 
Business Centre, the economic benefits of small businesses in our region and the 
importance of supporting small businesses.

KEy iNitiAtivEs:
BUsiNEss DEvElOPMENt
Toronto Region Board of Trade 
In 2013, Windsor’s Mayor, Eddie Francis and Sandra Pupatello, CEO of 
the WindsorEssex Economic Development Corporation presented the keynote 
address at the Toronto Region Board of Trade (TBOT) Distinguished Speakers 
Series Luncheon (see sidebar). The following marketing and advertising strategies 
were used to promote this event and the Windsor-Essex region: sponsored full-
page ads in the Globe and Mail and National Post newspapers (see back cover); 
Editorial Board meetings with the Globe and Mail and Toronto Star newspapers; 
YouTube videos to promote the region’s assets; a robust social media plan engaging 
regional partners and stakeholders. Extensive media coverage was earned as a result 
of this marketing campaign executed before, during and after the event. 

10th Annual Natural Health Product Research Society of Canada Conference
As members of the event’s planning committee, the Marketing team worked with 
the University of Windsor’s Dr. Syriam Pandey, the Biochemistry Lab team, and 
with Jamieson Natural Sources Lab to assist with the development and promotion 
of the conference. Over 200 delegates from around the world attended.

City of Windsor Mayor Eddie Francis at the podium 
during his presentation to the Toronto Region 

Board of Trade

(L-R) Sandra Pupatello (CEO, Economic Development), 
Robert Deluce (CEO, Porter Airlines), Eddie Francis 

(Mayor, City of Windsor) during a presentation 
made to the Toronto Region Board of Trade.

tORONtO REgiON 
BOARD Of tRADE 
PREsENtAtiON

Mayor Eddie Francis and Sandra Pupatello 
in front of the Globe and Mail Toronto office after their 

meeting with the Globe and Mail Editorial Board.
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Capri Pizza created the first “Grown Right Here” pizza.
Pictured at the media conference: Lina Williams (Marketing Coordinator, 
Economic Development); Kevork Kalaydjian (Owner, Capri Pizza);  
Lana Drouillard (Director, Marketing , Economic Development)

Sponsorships
The decision to consider sponsoring an event or program 
is always strategic and must be a ‘fit’ with business 
development. Criteria include the following: Opportunity 
for the WindsorEssex Economic Development Corporation 
to be associated within a business development category; 
significant reach of our target; speaking opportunities; 
environment to host clients, stakeholders and/or prospective 
investors. In 2013, Economic Development was pleased 
to support the following: South Asian Centre Annual 
Dinner, Leamington Chamber of Commerce, Windsor 
Regional Chamber of Commerce, Amherstburg Chamber of 
Commerce, Multi-Cultural Council and the Windsor-Essex 
Environment Committee.

“Grown Right Here. Look For Local” Marketing Campaign
Agri-business is a strong, vibrant sector in our region; it 
generates jobs, creates a solid tax base and preserves our land 
for future generations. In 2013 we continued  to support our 
agri-business sector by re-launching the “Look For Local. 
Grown Right Here” (GRH) campaign. The goal of this 
campaign is to consistently increase consumer awareness and 
demand for local foods over imported foods and beverages. 
Partnerships to support the campaign are integral to its 
success, and in 2013 our partners included the following:  
Essex Community Futures Corp. provided a grant towards 
the GRH website; Tourism Windsor Essex Pelee Island 
and the Essex County Federation of Agriculture (ECFA) 
allowed us to create a 40-page tabloid “Everything’s Coming 

Up Local”, and a partnership with LCBO who showcased 
our Essex County VQA wines throughout Southwestern 
Ontario. The marketing campaign included a media 
conference, a $10 Local Food Challenge Facebook photo 
contest, print and online advertising with reach of 184,000 
readers  and over 250,000 visitors online. The development 
of GRH promotional materials 
to support our region’s 
Farmers’ Markets  
continued in 2013.   
Discover local at 
welookforlocal.ca or 
at Facebook.com/
grownrighthere

‘Everything’s Coming Up Local’ is a 40-page tabloid distributed through the 
Windsor Star. It  was developed with partners Tourism Windsor Essex Pelee 
Island and the Essex County Federation of Agriculture. 

$10 Local Food Challenge 
Facebook Photo Contest Summer Campaign 
in partnership with Tourism Windsor Essex Pelee Island
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$75,000

2 million

In-kind media 
negotiated for 

clients and 
small business

centre

Number of 
potential 
investors 
reached*

$100,000
Value of earned 

media 
received by 
converging 

paid and 
owned media

MeDIA

*Globe & Mail, National Post, 
CAMM Directory, CTMA 
View Magazine, UofW Alumni 
Magazine, Windsor Star, EDCO 
Investor Guide, Ignite Magazine, 
Tourism Windsor Essex Visitor’s 
Guide

The WindsorEssex 
Economic Development 
Corporation won second 
place for the Best FDI 
(Foreign Direct Investment) 
Strategy for Small American 
Cities of the Future. 
Promotion of the region 
was heavily weighted 
in this competition and 
consideration was given 
to how the region has 
positioned itself through 
campaigns, online presence, 
as well as the tools that have 
been created such as the 
Manufacturing Capabilities 
Database - allowing 
potential investors to search 
the capabilities of local 
companies and an online 
Regional Demographic Tool 
providing key information 
with the click of a mouse.

The WindsorEssex 
Economic Development 
Corporation won a 
Bronze Award for 
their Manufacturing 
Capabilities Database 
(buywindsoressex.com), 
an interactive searchable 
database that itemizes 
and promotes the 
capabilities of regional 
companies.

The WindsorEssex 
Economic Development 
Corporation won a 
Bronze Award for 
their corporate website 
(choosewindsoressex.com). 
The re-designed website 
included the delivery of 
a mobile-enabled site as 
well as improving the 
user’s experience.

The International Economic Development Council 
is a non-profit organization dedicated to helping 
economic developers do their job more effectively 
and raising the profile of the profession.

fDi Magazine is part of 
the Financial Times (fDi 
Intelligence Div.), specializing 
in areas relating to foreign 
direct investment.

Marketing Awards

2013

BRONZE

2013

BRONZE
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Board of Directors 

Chair Joseph Byrne, Partner, Hickey Byrne Barristers
Past Chair Lindsay Boyd, Director Municipal & Aboriginal Affairs, Union Gas
Vice Chair Shelley Fellows, VP Operations, Radix Inc.
Secretary/Treasurer Roy Verstraete, Managing Director, Anchor Lamina GmbH – Germany
Director Mike Mueller, National Managing Partner (retired), PricewaterhouseCoopers 
Director Jim Lynn, Strategic Advisor, Libro Credit Union 
Director Martin J. (Marty) Komsa, President & CEO, Windsor Family Credit Union (WFCU) 
Director Eddie Francis, Mayor, Corporation of the City of Windsor
Director Tom Bain, Warden, Corporation of the County of Essex, Mayor, Town of Lakeshore

Staff

Office Management Coordinator Kathy Bellamy
Community Data Analyst Adam Castle
Executive Liaison Lee Anne Damphouse
Director, Marketing & Communications Lana Drouillard
VP Marketing, Operations, Community Development  Karolyn Hart 
Business Ombudsman  Marion Fantetti 
Chief Operating Officer Rakesh Naidu
Director, Business Development Tracy Pringle
Chief Executive Officer Sandra Pupatello
Economic Development Officer Wendy Stark
Marketing & Communications Coordinator Lina Williams

Information Coordinator Cassandra Capacchione
Executive Director Sabrina DeMarco
Programs Advisor (Essex Satellite Office) Shannon Dyck
Information Coordinator Chris Mahon 
Programs Advisor Diane Malenfant
Business Development Officer Anne Miskovsky 
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Financials

Actual 2013 Actual 2012
Total Current Assets  $2,258,406  $1,779,371 

Property, Plant and Equipment  90,122  151,656 

Total Assets  $2,348,528  $1,931,027 

Total Current Liabilities  $985,356  $1,127,800 

Net Assets:

Invested in Capital Assets  81,459  134,332 

Internally Restricted - Development Fund  1,281,713  668,895 

Total Liabilities & Net Assets  $2,348,528  $1,931,027 

Actual 2013 Actual 2012
Revenue:
Core Funding  $2,167,932  $2,162,002 
Other Government Funding  265,078  309,079 

Other  12,438  80,203 
Total Revenue  $2,445,448  $2,551,284 

Expenses:
Program  $469,767  $638,845 
Administrative  1,354,202  1,791,366 
Amortization  61,534  64,536 
Total Expenses  $1,885,503  $2,494,747 

Revenue Over (Under) Expenses  $559,945  $56,537 

stAtEMENt Of OPERAtiONs
For the year ended December 31, 2013

stAtEMENt Of fiNANCiAl POsitiON
As at December 31, 2013

Extracted from the annual audit reports issued by BDO Canada LLP
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choosewindsoressex.com

WindsorEssex Economic Development:

700 California, Suite 200 
Windsor, Ontario, Canada N9B 2Z2
519-255-9200
1-888-255-9332

/windsoressex

/weecdev

/windsoressex

Small Business Centre:

/SBCwindsoressex

/SBCwindsoressex

/windsoressex

A M H E R S T B U R G    E S S E X    K I N G S V I L L E    L A K E S H O R E    L A S A L L E    L E A M I N G T O N    P E L E E  I S L A N D    T E C U M S E H    W I N D S O R

“Looking for a 
business partner 

that’s well connected? 
There’s no better 

partner than 
Windsor-Essex.”
– Sandra Pupatello, CEO, WindsorEssex 

Economic Development Corp. and former 
Ontario Minister of  Industry and Trade

There simply isn’t a better deal – anywhere in Ontario – for businesses that operate 

between Canada and the USA. Serviced land costs are a fraction of  what you’d pay 

in the GTA. Housing costs are also stunningly affordable. 

We’re committed to having the most business-friendly 

environment anywhere and now, with the new $4.4B 

highway and international bridge in the works, locating 

here is an amazingly smart business decision.

 Location. Location. Location.
   Windsor-Essex: it’s where you have to look; it’s where 

you need to be. We’ve made it easy; start by contacting 

me at sandrapupatello@investwindsoressex.com.

choosewindsoressex.com

Thanks to our
Windsor-Essex 

supporters. See them at:
youtube/windsoressex

/windsoressex @weecdev @SandraPupatello

WindsorEssex Economic Development Corporation
WindsorEssex Economic Development Corporation is responsible  
for advancing economic development in the Windsor-Essex region.   
The main focus of the organization is to develop and execute strategies  
focusing on job retention, expansion and attraction – with an emphasis  
on youth employment and helping new businesses start up in the 
Windsor-Essex region. 

The WindsorEssex Economic Development Corporation has a team  
of professional staff to assist clients with location and investment  
decisions by working one-on-one with businesses, to facilitate the  
process of locating in Windsor-Essex.

Full page ad appeared in The Globe & Mail and National Post newspapers.


