








M A R K E T I N G  & 
C O M M U N I C A T I O N S

A full-page advertisement was placed 
in the 2017 winter edition of Lead 
Reach and Connect - the official 
Automotive Parts Manufacturers 
Association magazine. The magazine 
was distributed to a circulation of over 
900 industry executives and suppliers 
nation-wide as well as at the annual 
Canada-USA Automotive dinner held in 
Detroit, Michigan.

Lead Reach and Connect Automotive  
Parts Manufacturers Association (APMA)

MACHINE, TOOL, DIE 
AND MOLD MANUFACTURERS250+

MANUFACTURERS 
IN THE REGION1000+

PEOPLE IN THE 
MANUFACTURING WORKFORCE40,000

Windsor-Essex, Ontario, Canada  
North America’s Manufacturing Powerhouse

• Light-weight materials

• Clean diesel

• Robotic-intensive automation

• Advanced powertrain

• Paint and coatings

• Noise vibration

• 3D printing  

 

• Design of assembly/production lines

• HQs for 6 auto OEMs located within 260 km (160 miles)

• One mile from Metro Detroit with 3.8 million population

• Busiest commercial border in North America with 1/3  

of all Canada-U.S. trade

• Integrated supply chain with all components: design,  

development, manufacturing, assembly, logistics

• Serviced land costs among the continent’s most attractive

• Lower Ontario corporate tax rate for manufacturers  

compared to U.S.

Expertise

HOME TO NATIONAL AND INTERNATIONAL COMPANIES SUCH AS

Building & Land Cost 
(100,000 SF building)

Labour Cost per Employee
(100 employees)

$10,236,000Windsor-Essex

$11,113,000Detroit

 $13,230,000Toronto

$58,980Windsor-Essex

$81,480Detroit

$61,400Toronto

Windsor-Essex:
By the numbers
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choosewindsoressex.com

*Source: 2016 KPMG Competitive Alternative Study

*Source: 2016 KPMG Competitive Alternative Study

Industry Strengths

“...circulation to over 900 
industry executives and 
suppliers...”

MEDIA RELATIONS & COMMUNICATIONS

Cavalier Tool & Manufacturing Ribbon Cutting

Music Windsor-Essex Strategy Report Media Conference - Council members: Adam Castle, WE EDC; A.J. 
Vanden Berghe, President, Windsor Music Archive; and Walter Riggi, Owner, Riggi Media International

Strategy Report and Media Conference

Cavalier Tool & Manufacturing  
Ribbon Cutting and Media Conference

Marketing finalized collateral materials 
and assets for the media conference, 
including: The Windsor-Essex Music 

Strategy Report, and speaking 
remarks. The initiative received 
significant media coverage.

The marketing department supported 
Cavalier Tool & Manufacturing with 
their media conference to announce 

and celebrate their newly expanded 
and advanced assembly area. 

App Nouveau Canada  
(ANC) Announcement

The marketing department developed 
and distributed a media release to 
announce this investment opening 
in the Town of Tecumseh. The news 
was communicated in the media and 
included interviews.

Ed De Leon, the CEO of ANC is a 
successful entrepreneur who was 

a partner in another software 
corporation serving the transportation 
industry. That company was sold to 
a large publicly traded corporation 
located in California. He is excited 
to start this new venture and call 
Windsor-Essex home to ANC.

CX North America  
Media Conference

The marketing department worked 
with Business Attraction, Town of 
Tecumseh and CX North America to 
develop a media release and media 
conference held at the Town of 
Tecumseh. All media from the region 
were in attendance. Coverage can 
be found in the News section on 
choosewindsoressex.com
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M A R K E T I N G  & 
C O M M U N I C A T I O N S

This BR&E regional initiative contained 
a number of marketing components 
developed to run before and during the 
program such as: 
  
Marketing assets, included social 
media graphics, flyer, full page print 
advertisement and an online digital 
advertising campaign 

Media Interviews, including a full 
page feature in Biz X Magazine and 
advertisement was negotiated in the March 
edition bizxmagazine.com/economic-
development-week-windsor-essex/ 
 
Marketing arranged for regional 
partners to present Economic 
Development Week at Essex County 
Council Meeting on March 15th

Economic Development Week  
Businesses Take the Survey (March 27-31)

All signs point to Economic Development Week in Windsor-Essex with this strong group of regional economic 
development partners ready to promote our region. Image courtesy of BIZ X Magazine - bizxmagazine.com

Industry 
Roundtable with 
Premier Kathleen 
Wynne & Minister 
Brad Duguid

WindsorEssex Economic Development 
Corporation arranged and hosted a 
round table and media conference with 
16 regional industry representatives 
for the Hon. Kathleen Wynne, Premiere 
of Ontario and the Hon. Brad Duguid, 
Minister of Economic Development and 
Growth. The focus of the round table 
was US/Canada Border Commerce and 
NAFTA. There was significant media 
interest and can be found in the News 
section on choosewindsoressex.com.

WindsorEssex Ec. Dev. CEO Stephen MacKenzie 
with the Premier of Ontario & Minister of Economic 
Development & Growth during the media 
conference

Premier of Ontario, Kathleen Wynne and 
Minister of Economic Development & 
Growth Brad Duguid meet with regional 
industry reps
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P E R F O R M A N C E  
M E T R I C S  2 0 1 7

What We Do

The WindsorEssex 
Economic Development 
Corporation advances
economic development 
and prosperity in our 
region. We are the region’s 
lead economic development 
agency and a dedicated 
catalyst for business 
growth and expansion. We 
attract new businesses to 
our region, help strengthen 
existing businesses and 
support entrepreneurship 
in three key ways:

INFORMING 
We provide the most current 
and relevant information 
and data on site selection, 
market research and 
available government funding. 

GUIDING 
We provide answers and 
advice on general business 
practices, expansion 
planning, multi-national 
branch planning and 
exporting, as well as training 
and educational resources.

CONNECTING 
We help organizations cut
through red tape and we 
connect them directly
with key decision makers, 
potential partners and
funders.

choosewindsoressex.com

Total amount of new investment to the 
region, through both public and private 
investment streams.

Diversification 
Retention & Expansion Files  

Priority Business
Attraction Files  

Top Business Priorities  
Energy Costs (Electricity)  

Skilled Trades Demand and Challenges

Business Immigration - Cross Border 
Business Travel-Labour Mobility; NAFTA 
and Trade

Regulatory Environment -  Federal and 
Provincial policies and regulations that 
impact our competitive advantage 

Infrastructure Funding for Municipalities
 

72 Business 
Expansions Facilitated

Business Startups

Priority Files

New Jobs Facilitated

9

27

609

Building 
Permits
$79,221,500  

Life Sciences    9
Professional Services     13
Other    10
Advanced Manufacturing    88
Logistics and Warehousing    4
Agri-Business    20

Advanced Manufacturing

Information Communications 
Technology                                      

Logistics & Warehousing             

Tourism/Entertainment          

New Investment 
Facilitated
$113,162,702  

Note: The above figures reflect all of 
Windsor and Essex County, comparing 
Q4 2016 to Q1 2017. Source: Statistics 
Canada, Labour Force Survey custom 
tabulation.

Regional Labour 
Market Indicators

Population 15+
329,400

Labour Force
196,300

Employment
184,300

Unemployment
12,000

Unemployment Rate
6.1%

Participation Rate
59.6%

Employment Rate
56.0%

74 Sessions | 1420 Attendees

Business 
Resource Sessions


